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Background

•	 9-12 high school, day and 
boarding school. 

•	 Located in North Andover, 
Massachusetts 

•	 380 boarding and day high 
school students 

•	 1:3 students receive financial aid 

Giving Day 2021 was Brooks’ sixth Giving Day, but, prompted by the unique challenges imposed by 

Covid, they decided to make this their first-ever digital one. With 5 successful Giving Days under 

their belt, they were pleasantly surprised at the results achieved by using the Advance from Gravyty 

platform. 
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Giving day achievements 

Total raised

$434,000 

Total donations

1,008

Increased year-over-year 
giving day revenue by

123%

Exceeded donor goal by

34%

Brooks School’s sixth giving day 
was our most successful one yet!

John Packard
Head of School,
Brooks School
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Running your own digital giving day - advice from the trenches 

Here are some top tips based on Brooks’ experience running a Advance from Gravyty-powered giving day:

Plan ahead
The digital platform is the core of your Giving 

Day. Determine your needs in advance (how 

many people need access to the platform, 

which social media channels to use, how 

will you display results, etc.) and start 

collaborating early with the technical team 

at Graduway to ensure the strategy and 

platform will support your goals.

Messaging
Think about what you want your donors and 

future donors to know about your campaign 

so you can weave it into your messaging 

from the start. Brooks used striking visuals to 

highlight the cost they incurred due to Covid 

so donors would understand the impact their 

donations would be making.

Leave time for onboarding
Lots of people are going to be using your new 

fundraising platform from staff, to volunteers, 

to parents and more. Make sure you leave 

enough time  to train everyone so you can 

maximize the benefit. If your team is trained 

up and ready to go early, you may even be 

able to capture some  early-bird donations 

like Brooks did!

Think communication
How will you reach out to your donors and 

community? Think about all the ways - 

direct mail, social media, emails from the 

Head of School, emails from your class 

or alumni volunteers, can be used and 

build this into your strategy. Graduway’s 

embedded email software makes it so easy 

for you to streamline your efforts and even 

automatically removes day-of donors from 

your mailing lists so they aren’t re-solicited.Make it exciting
Use leaderboards and live totals to drive 

excitement and healthy competition 

throughout the day. Remember that every 

little counts so, aside from large donor 

challenges, think of ways to create challenges 

around smaller donations and get the whole 

community spurred into action. 

Social impact
Do you want to use Giving Day to give back to 

the community in some way? Brooks used the 

platform to introduce 3 challenges centered 

around sharing funds with nonprofits they 

wished to support. 
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Where are your donations coming 
from
Donations can come from multiple sources 

including phone calls, direct mail, email 

donations, social media conversions, and 

more. Make sure your system is set up to 

receive all types of donations in the most 

efficient way. 

Get in touch learn how Advance from Gravyty 

can help you boost your Giving Day results 

Results tracking
Plan how you want to display results 

throughout the day. An advantage of a 

digital Giving Day is seamless and real-time 

donation tracking, avoiding the time-lags and 

human-input errors that occur with manual 

entry. 


