
St. Edward High School

About

Founded in 1949, St. Edward High School is 
an all boys 9-12 school in Lakewood, Ohio, 
United States.
The school has an endowment of 14 million 
USD, annual fund goal of 1 million USD and a 
current capital campaign of 22 million USD, 
with an annual enrollment of 950 students 
13% of the school’s 17,000 alumni donate to 
the annual fund.

Run your giving day “‘Iolani” style
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A Spectacular First giving day 

•	 K-12 based in Honolulu, 
Hawaii

•	 240 graduating students 
(approx) each year 

•	 Voted top school in the State 
of Hawaii

•	 11,000 reachable alumni in 
Hawaii and worldwide

Despite having a large base of contactable alumni, ‘Iolani had never run a 
Giving Day. Utilizing the Advance from Gravyty platform, they decided to go 
bold for their first ever giving day, setting a goal of 1863 gifts (corresponding 
to the year ‘Iolani was established.) The results went way beyond expectations, 
and plans for a second Giving Day - using lessons learned from the first 
success - are already underway.
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Giving day achievements 

Funds raised Added value

115%
more gifts than the target!

Target gifts

1,863
Execution

Volunteers found Advance 
from Gravyty easy to use 
and a great asset

Engagement

Success of giving day 
strengthened loyalty and 
commitment to the school 

Actual gifts

4,000

Total raised

1.6 million USD

Our first ever 
giving day 
exceeded all 

Mike Moses
Director of the 
Annual Fund
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Top tips from ‘Iolani to exceed tour school’s giving day targets

Thinking of running your own Giving Day using the Advance from Gravyty platform?
Take a look at these helpful tips compiled by the amazing team at ‘Iolani. 

Recruit volunteers

‘Iolani recruited a team of 300 + ambassadors to help 
promote Giving Day content through their personal 
networks and social media.

Rally your troops - Share the load with parents, 
volunteers, faculty, ambassadors, staff, students and 
more and make sure everyone has a clear understanding 
of how they can contribute.  

Start early - To ensure maximum impact, produce 
content to raise awareness and engage people well in 
advance. 

Focus on the campus - Don’t forget to plan for a big on-
campus presence on the day to generate excitement.

Use psychology

Who doesn’t love a challenge? ‘Iolani found that igniting 
a bit of competitive spirit kept the gifts rolling in long after 
the original target had been met.

Target-related prizes - ‘Iolani recruited donors to offer 
rewards when certain targets are hit. Eg. When 500 gifts 
are reached, a donation of $25,0000 is released, at 100 
gifts, a gift of $50,000 is released etc.  

Lunchtime challenges - Pick a specific time - such as 
lunch hour - and set a target of 100 gifts to be raised in 
that time to unlock a donation of $10,000 USD. ‘Iolani 
outdid themselves many times over with this one! 
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3 4Make friends with social media 

‘Iolani found that social media was a great asset in 
building momentum before and during the day. 

Collaborate - Work with the Marketing and 
Communications team and other internal resources to 
both strategize and create relevant content.

Be prepared - Ensure you have plenty of content 
ready in advance so it’s easy to keep up the pace of 
communications.

Live stream - Facebook/ Instagram Lives are highly 
effective especially when displaying in-campus events 
and for posting fundraising updates. 

Use personal leverage - Get ambassadors, volunteers 
and staff to post on their own social media accounts to 
multiply the effect. 

Tweak your platform

The Advance from Gravyty platform is designed to make 
it easy for you to get the most out of your Giving Day, but 
make sure you collaborate with your Graduway partners, 
like the tech and support teams, to ensure the platform is 
ideally set-up for your purposes. 

Reduce cart abandonment - Make it as simple as possible 
for users to make a donation. 

Clarity - Adjust the language and tone to match the 
expectations and background of your audience.

UX - Make sure your page is easy to navigate and all the 
relevant information is readily accessible. 

Speed - Live leaderboard updates are critical for 
generating momentum on the day so make sure totals are 
refreshed regularly and load quickly.
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We raised 250 
gifts in lunch hour 
alone. That’s a rate 
of more than 4 
gifts per minute!

Mike Moses
Director of the 
Annual Fund
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