
St. Edward High School

About

Founded in 1949, St. Edward High School is 
an all boys 9-12 school in Lakewood, Ohio, 
United States.
The school has an endowment of 14 million 
USD, annual fund goal of 1 million USD and a 
current capital campaign of 22 million USD, 
with an annual enrollment of 950 students 
13% of the school’s 17,000 alumni donate to 
the annual fund.

How Maclay School achieved 15% of their total 
annual fundraising goal in their first ever Giving Day
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Highlights

•	 PreK-12 independent school

•	 Located in Florida, USA

•	 1,000 students

•	 Over 3,000 alumni

•	 Highly involved parent body

Maclay School decided to theme their first digital Giving Day around Valentine’s Day with 

personalized touchpoints and communication to convey the feeling of love and connection to their 

donors.  Maclay has traditionally relied on in-person fundraising and engagement programs. Giving 

Day was not only the first of its kind but signified the Advancement teams’ shift to a digital-first 

fundraising and engagement office.  
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Pipeline
The ease of automated affiliation, donation 
amount, and volunteer impact reporting has 
enabled Maclay to not just celebrate their 
Giving Day success, but has expedited and 
automated their leadership and major giving 
pipeline. 

Data, analytics + insights
Maclay School tracked campaign response in 
real-time throughout Giving Day. By tracking 
metrics like the number of website visits, click 
rates, constituent type, donation amount, time 
of donation, and more, Maclay gained valuable 
insights into donor behavior which they could 
use to expedite stewardship. 

Tracking engagement
The real-time donation tracking widget helped 
foster a sense of excitement among Maclay 
parents, friends, and alumni globally. 

Personalized messaging
The goal was to engage more alumni 
meaningfully through an omnichannel 
marketing approach and integrated volunteer 
program. The Maclay team sent out a series 
of segmented emails, provided swag and 
content to volunteer class agents, crafted a 
social media plan, purchased ads, and created 
personalized plans to steward volunteers and 
donors during and after Giving Day.  

Live reporting
The Advance from Gravyty automated 
reporting feature enabled the Maclay team to 
create standard reports before, during, and 
after Giving Day. This enabled the team to 
automate the removal of Giving Day donors 
from solicitations later in the day, ensure that 
Maclay staff and board leadership had up-
to-date reporting throughout the day, and 
expedited the donor reconciliation process 
after Giving Day. 

Donor stewardship
Because Advance from Gravyty simplified 
the activation of Giving Day, volunteers and 
administrators were able to quickly thank 
donors as soon as they made a contribution. 
For those who made a first-time donation 
to Maclay, this immediate stewardship has 
specifically led to additional gift and volunteer 
conversations between donors and the 
advancement office. 

Intuitive design + easy 
participation
Maclay School designed their Giving Day 
site to be donor-centric, incorporating simple 
navigation with ‘call to action’ buttons on every 
page of the site. They made it simple to share 
links with others directly from the site and 
added a streamlined payment process. 

Volunteers
The Advance from Gravyty platform made 
it easy to keep community spirit alive by 
facilitating open and constant communication 
between donors, faculty, staff, and parent 
body. The fundraising team and school faculty 
were able to track donations secured by each 
volunteer, keeping them engaged in the build-
up to Giving Day and on day-of. 
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Success in numbers

15%
First Time Donors

110
Total Individual Donors

$39,752
Total Dollars Raised

31%
Alumni Donors

15% of our 
donors on 
Giving Day 
were first-time 
donors

Morgan Lewis
Director of Advancement,
Maclay School
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